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Measuring Community Economic Impacts Derived from FFA Career Development Event Participant Spending
Introduction/Need for Research
According to AAAE (2011) national research priorities, research is needed that informs potentially uninformed citizens about the viability of agriculture education in sustaining agriculture systems.  An additional goal is to develop effective leaders and citizens to ensure high quality career development opportunities for youth as well as development a positive community image.  This research supports a valuable sector within the model of agriculture education by informing potentially disconnected citizens in communities about the local economic value of students, teachers and chaperons traveling into their community to participate in an educationally valuable aspect of agricultural education, which is career development events.  This effort will then assist agriculture educators hosting these events to build community relationships that ensure long-term support of these valuable educational events.

Conceptual Framework

Brown and Theobald (1998) stated that involvement in extracurricular or co-curricular activities could strengthen connections across learning environments.  Keith (1998) revealed that the type of competition youth organizations offer is beneficial to students as well as their families.  Talbert & Balschwid (2004) reported that students involved in FFA activities placed higher values on their agriculture education classes over non-involved students.  Hoover et.al. (2007) reported that educators, youth practitioners and legislators need to continue to recognize the “value-added” leadership aspect as well as the cognitive skills gained through enrollment in youth organizations and associated activities.  In many cases, uninformed community leaders or influential legislators may be interested in the economic value of these educational events to garner their attention to the also educational value of events.
In terms of the economic value to the hosting communities, research overwhelmingly supports that community events are economically and socially important to communities (McDonnell, Allen, and O’Toole 1999; Getz 1997; Hall 1989a, 1989b).  Career development events are an example of community events and are an integral part of FFA, valuable in education and valuable to communities.  However, no research exist relating agricultural education events and their associated economic value to hosting communities, which are partners in hosting these events.  This data can help agricultural educators develop cooperative partners within their local communities and provides a platform to open the discussion of the primary educational value of such events.
Methodology

Data was collected using all [State] programs entering the state career development events (CDE) in a single community.  A total of 168 schools participated in this event and each advisor was given a single survey to represent their entire program.  Registration information was used to contact advisors the following week after the event in order to capture accurate travel and budget information.  Following Dillman’s survey methods (2000), requests were made to the population of this study.  The results were that 92 completed surveys were collected from the population of the event (n=168), which results in a response rate of 55 percent.
 The survey was developed using tourism event assessment models and pilot tested with agricultural teachers and those in charge of the event.  The survey instrument included a demographic section to captured information such as the number of teachers, students and chaperones attending with economic value areas such as hotel use and other areas of spending.   A Cronbach’s alpha (.80) determined the strength of internal reliability of the survey using ordinal data points.
Results/Findings

The survey results found those programs attending the state CDE contest had an average attendance of one advisor (1.42), very few chaperons (.25) and nearly seven students (6.64).  Total group size averaged over eight attending this CDE contest event.  All [State] FFA Areas of the state are represented as well as programs entering all state contest offered at this community.  

In terms of developing economic value, the majority of programs (86%) stayed in the local community utilizing hotel room nights ranging from one to three nights with the majority of those using hotels reporting a one night stay (73%).  Hotel stays usually represent the highest spending groups since they are more likely to eat and spend additional dollars versus those taking day-trips into the community.
In terms of tourism spending, respondents reported nearly $650 in total group spending, with the majority of the spending reported in the areas of meals ($215) and accommodations ($211).  In terms of estimated spending for the entire population of programs attending, total spending is estimated at $109,076.  In addition to spending  values, these dollars replicate and create a total value of over $200,000 in economic value.  In terms of reported direct community spending, 52 percent of spending is reported to be in the local community with the remaining 48 percent representing out of town hotels, meals and travel cost to reach the location.  Significant differences (alpha <.05) were found in [State] FFA areas attending, which is likely related to length of stay and travel expenses.
Conclusions
This data set represents all contest and [State] FFA Areas attending State CDE contest, which offers a representative sample of research.  A large percentage of teachers attending utilized local hotels, which offer that economic values mostly relate to the local hosting community. These spending values are directly connected to the local community, which potentially offers opportunity for building relationships with community leaders.  Additional research for other similar events would establish guidelines agricultural educators and FFA leaders could use in developing future events and seeking community and even financial support.
Implications

Utilizing these economic impacts and the opportunity to build relationships can translate into other benefits such as community sponsorship of event awards, discount coupons for teachers and students to reduce cost and offer an opportunity to educate community leaders that are likely not aware of the educational value of such events.  As cooperation grows, the likely largest benefit is community leaders learning about the valuable efforts agricultural education utilizes to create hands on career building opportunities for students to learn both in and outside the classroom. 
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