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[State] FFA Convention Media Vault: An Agricultural Communications Service and Public Relations Project

Introduction

Few people can overlook the recent domination of social forms of media integration into society. For many youth, it is difficult for them to imagine being disconnected from information, their friends, or mobile devices themselves. In fact many students know “nothing other than a life with the internet, having been ‘born into a world woven from cabled, wired or wireless connectivity’ (Bauman, 2010, as cited in Selwny, 2011, p. 2). Fortunately, this new communication culture has incredible inherent formal and informal learning opportunities as well. 
In Etienne Wenger’s social theory of learning, he studied the synthesis of human identity as the main foundational purpose of learning. His theory has four components: Practice, Meaning, Community, and Identity. 

Practice he defined as learning as doing — developing a shared perspective on the world that allows us to engage in social activities. Meaning emerges from learning as experience — developing an ability to experience the world as meaningful. Community refers to "the social configurations in which our enterprises are defined as worth pursuing and our participation is recognizable as competence" (p. 5). This community perspective places learning as belonging, relating to the social configurations in which we participate in shared enterprise. The identity perspective considers learning as becoming — the process by which we define who we are and how learning changes who we are (McAndrew, Scanlon, & Clow, 2010). 

This poster presentation will detail an innovative agricultural communications service and public relations project that capitalizes on each of the contemporary learning components for the current generation of students.
How is Works?

[State] recently added the Agricultural Education major back to its curriculum. This addition has generated lots of energy and excitement for the [University], but the Agricultural and Extension Education program at [university] knew it had to look for opportunities to engage with the State Association of FFA if the program and its energy were going to continue. One way the program sought to engage with [State] FFA was via the Media Vault. The [State] FFA Convention Media Vault sponsored by [State] State University was established to capitalize on this new aforementioned learning culture.

Faculty and students developed the Media Vault website via WordPress, a free and opensource blogging tool and content management system. Prior to convention, the site offered important information about the upcoming event and its key players all under the auspices of the new Agricultural Education program at [University]. General news releases, state officer candidate photographs and bios, current state officer video welcomes and the occasional [University] promotional videos were uploaded to the vault prior to convention. In addition [University] Agricultural Education social media outlets were prominently integrated on the site (web address will be added here after blind review). Also prior to convention, an announcement was sent out to chapters across the state for the selection of “Media Vault Interns.” Twelve students from across the state were selected to participate in the vault at convention.

The activity associated with the vault increased at state convention. University representatives organized the interns to collect interviews from award winners and feature speakers. Twitter feeds and Facebook posts were monitored and responded to live in convention sessions. The vault was a newsroom-like atmosphere for three days producing story after story, post after post, and countless live learning opportunities. Perhaps the highlight was the live streaming of convention sessions that were accessible via the website and other social media feeds from anywhere in the world.

Results to Date

The Media Vault was extremely successful in its pilot year. Members’ accomplishments were the most viewed pieces, followed closely by feature pieces created by media vault interns. Social Media played a major part in the success of the media vault accounting for nearly half of the views. Live Streaming of the sessions was also patronized very well considering the connectivity issues experienced during the convention.
There were 24,160 views all time. There were 1,931 hits via Live Stream with 558 total views and 135.6 viewer hours. There were 10,515 referrals from Facebook and 2,289 referrals from the state association FFA website. The vault had 139 total posts including news releases, features, video reports, etc. There were over 40 comments from a dozen followers, and the most Popular Tags were State Officer Candidates, News Release, and Session 4.

Future Plans

The successful pilot year has led to a desire to continue the program. Future plans include accessing a hard line or Ethernet cord for Live Stream connection for increased consistency and quality at the state convention. It may also be more beneficial to staff the vault with collegiate FFA members rather than high school FFA members for improved quality of work and less micro management. A new format for the webpage to look less cluttered and which features session and convention highlights more easily viewed is also planned.

Costs/Resources

The primary cost of the program is time and effort by the university and its human resources. 
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