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Tuning In to Cut Down: Using Radio Broadcasts to Deliver 
Water Conservation Information 

Introduction/Need for Innovation

Agriculturalists can use several media outlets to gather information.  Khan, Muhammad, Chaudry, and Khan (2010) found that radio was the most commonly used outlet to find information about agriculture.  Chhachhar, Qureshi, Khushk, and Ahmed (2014) said agriculture programs on the radio provide the most immediate responses about agriculture issues and problems. “Radio broadcasts new approaches, ideas, research findings and scientific information for farmers, which increased their knowledge and skills and farmers adopt such techniques for the development and increase productivity of their production” (Chhachhar et al., 2014, p. 285).  Within the United States, the National Association of Farm Broadcasting (2008) reported that large-scale commercial agricultural producers place the most value on radio for daily information pertaining to their operations.  Graber (2011) found that among Texas agricultural producers, radio is a frequent media choice for information about the weather, agriculture policy, crop production, and livestock production. Nearly one-quarter of her respondents said they use radio to make short-term (26.7%) and long-term (22.5%) decisions about their agricultural operations (Graber, 2011). 

One of the major issues agriculturists consistently address is water management and conservation.  The Texas Alliance for Water Conservation (TAWC) is a collaborative project of Texas High Plains producers, data collection technologies, and other partners that include industries, universities, and government agencies. The purpose of TAWC is to compare production practices, technologies, and systems that can maintain farm profitability, while improving water management practices to extend the life of available water resources. After the first few years of this project, it became apparent there was a need to reach farmers more effectively with news and information about water conservation.  Therefore, the TAWC developed a regular radio show to inform producers in the area about water management best practices. 

How it Works

As an innovative way to reach farmers in the High Plains region of Texas, the TAWC project purchased a segment, TAWC Field Talk, on an “All Ag All Day” AM radio station.  The radio segment allows TAWC representatives to interview agricultural experts about news and information involving water management and crop production.  The segment is recorded up to two weeks in advance and aired for four minutes each week except during the 10-week planting season when TAWC Field Talk increases its airtime to 10 segments per week.  Select members of the TAWC board are trained to operate the equipment to record the segment.  The TAWC representatives will interview experts in a variety of topics including crop and weather issues, irrigation management strategies, and current events in agriculture.  The phone interviews can be recorded from any desk where the equipment is set up.  Once complete, the recorded interview is edited and uploaded to the production agency’s server folder set up for TAWC.  The production company then airs the segment at its designated time and the live broadcast is archived onto the TAWC website.  A calendar of topics is posted on the TAWC website so listeners can tune in depending on their interests.  
Results to Date

Six agricultural experts, five producers, and multiple representatives from five different agricultural organizations and businesses are regularly interviewed for TAWC Field Talk.  Since the segment began in June 2013, there have been 80 TAWC Field Talk segments.  Many producers and specialists have expressed their appreciation of the radio show to TAWC members.  For example, one producer said he changed the type of nozzles he was using on his irrigation system based on information he heard on TAWC Field Talk.  Additionally, crop consultants said that hearing producers’ perspectives in interviews helps them understand water management practices with their clients.

Future Plans/Advice to Others

Based on positive feedback received by listeners, TAWC will continue to use this method and format to provide up-to-date information on water management, weather, as well as government and economic issues.  Future changes include archiving past radio segments to the website to allow more listening options to reach an even broader audience.  

When implementing this type of outreach, others should identify knowledgeable contacts who can share information about the topic of interest.  Within agriculture, potential interviewees could be area crop consultants, university faculty members, economic specialists, lobbyists, and representatives from agricultural organizations and businesses.  It is also important to have a positive relationship with the radio station and/or production company.  Communication should be frequent and consistent, focusing on technology and equipment, payments, and success of the broadcast.

Cost/Resources Needed

To begin this project, TAWC had to identify a radio timeslot that met the needs of their target population, ensure sufficient airtime, and secure adequate financial resources.  Technology and software to record, edit, and post the radio segments costs approximately $1,000.  TAWC uses a switchboard console, which can cost anywhere from $600-$1,500 to allow recording from a phone and controlling volumes.  In addition to purchasing the switchboard, this program utilized free software downloaded from the Internet.  The first, Audacity, is used to record, edit, and convert recordings to MP3 files.  The second, Filezilla, is a free FTP (file transfer protocol) used to upload files to the radio production server.  The most important resource is having connections to agricultural experts and making sure they are aware and prepared for interviews.
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