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Introduction

“Student voice” has been a buzzword in education for the past decade and continues to be widely used among various educational stakeholders (Ravitch, 2007). According to Mitra (2004), “when placed into practice, ‘student voice’ can consist on the most basic level of youth sharing their opinions of problems and potential solutions.”  However, student voice is not limited to the classroom. Student voice in all aspects of education is important to educational reform (Cook-Sather, 2006).  One way the Metro Nashville Pubic Schools is using student voice to impact education is by organizing a TEDx event for students. 
A TEDx event is “a program designed to give communities, organizations, and individuals the opportunity to stimulate dialogue through TED-like experiences at the local level (TED, 2014).”  The TEDx Nashville Ed event is an opportunity for students to share their stories and idea to the greater Nashville community. Topics range from embracing diversity to developing peer-tutoring programs to providing a student’s perspective on education. Student from across Nashville audition and twelve students were selected to speak at the culminating event. These students were then paired with a mentor to assist them in developing their speech, polish presentations styles, and incorporate multimedia to enhance the overall all presentation. Through the process of preparing for the TEDx Nashville Ed event student innovation arises by accessing all three sources of creativity according to Amabile’s (1998) Three Components of Creativity. 
Students must draw on the first component of creativity, expertise, to identify an area of knowledge they have in order to determine their presentation topic and speech content. Students utilize the second component of creativity, creative thinking skills, to approach their presentation delivery and subject matter in unique and inspiring ways. Finally, students experience the third component of creativity, motivation, while developing their speech. This motivation comes in the form of satisfaction and enjoyment of work (Amabile, 1998).
According to Kohn (1993) when education combines student voice and student creativity, five benefits occur; (1) effects on general well-being, (2) effects on behavior and values, (3) effects on academic achievement, (4) effects on teachers, and (5) intrinsic value. 

How It Works

In order to generate a successful TEDx event, TED must first grant an organization the license to do so (TED, 2014). To receive a license, organizers must decide on an event type, choose a name for the event, and submit the online application form.  Once a license has been granted, the organization should take the following steps: (1) announce auditions for speakers, (2) develop branding/ identity/ logo/ messaging, (3) audition speakers, (4) select final speakers, (5) recruit highly-qualified mentors, (6) pair student speakers with highly-qualify mentors, (7) identify and secure an event location, (8) send invitations and marketing tools to schools, (9) secure audio-visual needs for day of presentation including a videographer to capture speeches during the event, (10) print event programs, (11) conduct dress rehearsal with speakers, (12) provide food and beverage for event speakers, (13) transport audience members without access to the event location, and (14) conduct event. 
Numerous resources to complete each individual task can be found on the TEDx website (TED, 2014). 

Results to Date/ Implications

In March of 2014, twelve students representing eight different high schools presenting their various speeches at the TEDx Nashville Ed event. These speakers were evenly split between male and female and represented a variety of races and ethnicities including African America, Arabic/ Middle Eastern, Hispanic/ Latino, Asian, and Caucasian. Additionally, three student speakers are first generation American or newly immigrated citizens.  While the event was open to the greater Nashville community, audience members included classmates and students of all ages from Metro Nashville Public Schools, teachers and administrators, and local business partners from the greater Nashville area.  

Future Plans/ Advice to Others

One recommendation for organizations considering hosting a youth event such as TEDx would be to partner with an institution of higher education.  By partnering with higher education, school districts will have the opportunity to bring high school students to a college campus and allow for students to picture themselves pursuing a post-secondary degree. Similarly, those institutions of higher education will have the opportunity to bring students onto the campus and use this exposure as a recruitment tool. This partnership could save costs in terms of facility fees and student transportation.
Additionally, organizations should avoid scheduling the event during a time when schools are not session. Weekends or school holidays/ breaks present an obstacle in terms of transporting students who wish to view the TEDx event as an audience member. Additionally, the organization may require all audience members to transport temselves to the event. 

Cost/ Resources Needed

The cost to producing a successful TEDx event will vary depending on the size and scope of an organization’s event. For the TEDx Nashville Ed event, the cost break down is as follows: (a) facilities rental= $2000, (b) marketing tools= $300, (c) invitations= $100, (d) event programs= $100, (e) audio visual technician= $200, (f) professional video recording= $1500, (g) student transportation to the event= $1800, and (h) food and beverage for speakers= $500. The total cost for producing the TEDx Nashville Ed event was $6500.  Depending on resources available, costs for paying for items such as video production and audio-visual assistance may vary. 
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