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Introduction
The U.S. Cooperative Extension system has been providing research-based information to improve the quality of life for its citizens for more than a century. The organization has been broadening its engagement and economic efficiency to create an Extension system that utilizes more online learning technologies to supplement Extension’s supply-oriented distribution system with a demand-oriented system to deliver content anytime and from anywhere using the Internet (King & Boehlje, 2000). 
eXtension—America’s Research-based Learning Network™, is one resource that provides an online presence for Cooperative Extension. eXtension combines the efforts of U.S. land-grant institutions to provide access to research-based, peer-reviewed educational materials developed by Extension professionals (eXtension, 2014). How new technologies, particularly eXtension, have been adopted by Extension professionals has yet to be examined in [STATE]. Understanding how eXtension is used and perceived among [STATE] Extension professionals is key to providing an online learning environment that is relevant, engaging and valuable to users.
Since the official launch of eXtension, the online technology has not been adopted and utilized by Extension professionals and clientele across the U.S. to the extent that eXtension founders envisioned it would (Kelsey et al., 2011). Millions of dollars have been and continue to be invested in eXtension (Harder 2007), which has some state Extension systems questioning the financial sustainability and future of the technology (King and Boehlje, 2013). How the influx of new technologies, particularly eXtension, over the last decade are being accepted or rejected by Extension professionals have yet to be examined in the state of [STATE]. Understanding the mindset and culture of [STATE] Extension professionals is the key to providing an online learning environment that is relevant, engaging and valuable to users. The purpose of this study was to assess the perceptions of eXtension held by [STATE] Extension professionals and their rate of adoption of the online resource.  
Theoretical Framework
The diffusion of innovations (Rogers, 2003) theory provided the theoretical framework to assess the acceptance of eXtension among [STATE] Extension professionals. Rogers’s theory was used to determine [STATE] Extension professionals’ current stage in the innovation-decision process—no knowledge, knowledge, persuasion, decision, implementation, or confirmation (Rogers, 2003, Li, 2004). Rogers’s theory was also used to assess perceptions of eXtension’s relative advantage, compatibility, complexity, observability, and trialability.
The current study also assessed whether eXtension was perceived to have the attributes necessary to create new value for Cooperative Extension using the disruptive innovation theory (Christensen, 1997). The perceived new value created through the disruptive innovation theory was assessed using the following attributes: affordability, accessibility, capacity, responsiveness, and customization (Christensen, Anthony, & Roth, 2004; Christensen, 1997; Franz & Cox, 2012).
Methodology
This descriptive survey research study targeted 975 extension professionals in [STATE]. A census was conducted using an online questionnaire.  The questionnaire contained five sections examining (a) stage in the innovation-decision process, (b) perceived diffusion of innovation characteristics of eXtension, (c) perceived disruptive innovation characteristics of eXtension, (d) background characteristics of [STATE] Extension professionals, and (e) open-ended questions on eXtension. Validity and reliability of the questionnaire were established by a panel of experts and through a pilot test.  Data collection followed the Tailored Design Method (Dillman et al., 2009). The study population was contacted up to five times by the researchers, including a pre-notification e-mail, an email with instructions and a link to complete the study, two follow-up email reminders, and a mailed postcard. Early survey respondents (first two weeks, n=350) were compared to late respondents (last two weeks, n=79) in an attempt to control for nonresponse error and to enhance the external validity of the study (Miller & Smith, 1983). 
Findings
A final response rate of 44% (n=429) was obtained. The comparison of early and late respondents suggests that the results are generalizable to the entire population with one exception. Early respondents had a higher level of educational attainment than late respondents.

Of the five stages in Rogers’s (2003) innovation-decision process, respondents selected one stage of adoption that aligned with their current acceptance of the technology. Results indicated that 25% (n=109) of respondents remain at the no knowledge stage of eXtension, 16% (n=68) of respondents were at the knowledge stage, and 33% (n=139) were at the persuasion stage of adoption. Less than 1% (n=3) of study respondents were at the decision stage, 15% (n=65) were at the implementation stage, and 10% (n=42) were at the confirmation stage. 
Results from the study show that [STATE] Extension professionals perceived eXtension to exhibit the diffusion of innovations attribute of relative advantage, but respondents neither agreed nor disagreed that the eXtension technology exhibited Rogers’s (2003) theoretical attributes of compatibility, complexity, observability, and trialability. eXtension was perceived by respondents to exhibit the disruptive innovation theoretical attributes (Christensen, 1997) of accessibility and capacity. Respondents had neutral perceptions of eXtension’s affordability, responsiveness, and customization characteristics of the disruptive innovation theory. 
Conclusions, Implications and Recommendations
One quarter of [STATE] Extension professionals, who responded to the survey, had no knowledge of eXtension. Only a small portion of the population indicated using eXtension in their work. The majority of respondents have already made a decision concerning whether or not they would use or not use eXtension in their work. These findings show that [STATE] Extension professionals have been active critics and intentional abstainers of eXtension as the majority of [STATE] Extension professionals have made a conscious decision to reject eXtension. 
eXtension has the potential to become a disruptive innovation based on [STATE] Extension professionals’ favorable perceptions of the accessibility and capacity attributes. Further research is needed to examine the perceptions and adoption of eXtension, particularly research using the disruptive innovation theory in Cooperative Extension. Understanding how to foster an organizational culture accepting of disruptive innovations will aid in creating an Extension organization that is adaptable and relevant in the 21st century.
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