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Evaluation of a Community Education Event from the Exhibitors’ Perspective

Introduction
	Agricultural literacy programs are an effective means to educate students, teachers, and the general adult population about agricultural topics (Kovar & Ball, 2013). To specifically target adults, agricultural community outreach events are ideal venues to create an informal learning environment (Gumirakiza, Curtis, & Bosworth, 2014; LaFollette, Knobloch, Schutz, & Brady, 2015). These events serve as pathways to raise public awareness of various agricultural topics because these functions allow the exchange of information between agricultural scientists, farmers, and local businesses with the general public (Kelsey & Mariger, 2002; LaFollette et al., 2015). Additionally, outreach events are ideal venues for consumers to learn about innovations in agriculture, from the farm to the plate. Studies have primarily focused on attendee perceptions and feedback of community events, such as farmer’s markets and agricultural tours (Eastwood, 1996; Pushpa Malkanthi & Routray, 2012), and have overlooked the exhibitors’ experiences. 
The purpose of this poster is to visually depict the success of Mealani’s Taste of the Hawaiian Range (Taste) from the exhibitors’ perspective. Taste is a local agritourism and community education event designed to inform the public about integrating less expensive, locally sourced cuts of meat through cultural, social, and scientific exchanges (Taste, 2015). Exhibitors include local farmers and ranchers, agricultural businesses, and researchers. Local chefs prepare dishes using assigned off-cuts and variety meats to showcase the potential and diversity of the proteins (Taste, 2015). In 2015, the event organizers incorporated a digital scavenger hunt to encourage interaction between exhibitors and attendees. This study aligns with Priority 5-Efficient Effective Agricultural Programs of the American Association of Agricultural Education’s (AAAE) National Research Agenda (Doerfert, 2011).
Conceptual Framework
	A conceptual framework for adult education programming models was used for this study (Boone, Safrit, & Jones, 2002). The authors outlined three phases in model creation: Planning, design and implementation, and evaluation and accountability. In following this model, the exhibitors at Taste were led through program evaluation efforts to measure program success and inform change for program improvement. Rogers (2003) found this level of stakeholder involvement creates motivation and ownership in change. 
Methodology
	An instrument was created and implemented using online surveying software. Nine items on a four-point summated scale (1 = strongly disagree and 4 = strongly agree) were used to measure exhibitor perceptions of the event (Trochim & Donnelly, 2007). Four yes/no and multiple-choice questions determined if exhibitors participated in the digital scavenger hunt, why they chose to participate or opt out, and if they will consider participating in it next year. Four items on a four-point summated scale, as indicated above, were used to measure exhibitor perceptions of the digital scavenger hunt. Additional space was given for exhibitors to provide additional comments or suggestions. Five demographic questions collected data on exhibitors’ participation history and base of operation. A panel of experts established instrument face and content validity (Fraenkel & Wallen, 2006). The instrument was implemented in accordance with the tailored design method (Dillman, Smyth, & Christian, 2009). Quantitative data were analyzed using descriptive statistics (Field, 2009), and qualitative data were analyzed using the constant comparative method (Glaser & Strauss, 1967). Trustworthiness was upheld through credibility, transferability, dependability, and confirmability (Lincoln & Guba, 1985).
Findings
	All exhibitors were emailed the survey (N = 35). Eighteen (51.43%) responded and were coded E1-18. Exhibitors ranked five motivations for participating in Taste. The number one motivation for participation was Exposure to new clients followed by Provide information to attendees, Showcase new products/menu items, Support Taste as a community event, and Other. Other reasons included supporting customers (E9) and direct request to participate (E6).
	Eleven exhibitors reported their overall perceptions of the digital scavenger hunt. They felt it was a good way to engage attendees (72.8%, f = 8) and it allowed them to provide good information (81.8%, f = 9). Although two (18.2%) respondents felt the scavenger hunt was a negative distraction from their booth, most would consider participating in the digital scavenger hunt next year (94.1%, f = 15). Respondents who actually participated in the digital scavenger hunt (38.9%, n = 7) did so to increase consumer exposure to their business (42.9%, f = 3), educate their customers (42.9%, f = 3), or simply because it sounded interesting (14.3%, f = 3). The 10 (55.5%) exhibitors who chose not to participate in the digital scavenger felt they did not have time to participate (60.0%, f = 6), were not interested or prepared for it (20.0%, n = 2), or were unsure of the purpose/benefit to their organization (20.0%, f = 2).
	All respondents were satisfied with the event as a whole, including exhibitor space, set-up and dismantle time, attraction of target consumers, and worth of effort. Exhibitors reported pre-event communications were conducted appropriately (87.6%, f = 14). In terms of performance, 33.3% (f = 5) of exhibitors felt the overall event performance remained the same, 53.3% (f = 8) reported the event has gotten better, and 13.3% (f = 2) felt it was getting much better. A majority (93.8%, f = 15) agreed they would participate next year. 
	Exhibitors also provided feedback through additional comments. Two themes emerged: Logistics improvement and ideas for consideration. Logistics improvement included changing the date of the event (E6), providing better transportation and set up options for exhibitors (E5, E15), and to improve exhibitor communications before the event (E3). Ideas for consideration included hiring a social media team (E4) for the event, creating memorabilia items (E9), and providing an opportunity/forum for exhibitors to network and collaborate on market development ideas and initiatives (E17).
Conclusions
	Overall, exhibitors reported positive perceptions and experiences with Taste. Those who participated in the digital scavenger hunt were satisfied with their experience and, taking into account all respondents, there is high interest in participating in the digital scavenger hunt next year. More importantly, exhibitors provided valuable feedback (Boone et al., 2002) regarding logistics improvement and ideas for future change and consideration (Rogers, 2003). In conclusion, despite some logistical and technological difficulties, exhibitors had positive perceptions of the 20th Annual Mealani’s Taste of the Hawaiian Range.
Recommendations
	Given exhibitors’ perceptions and insightful comments about Taste, we recommend these results, in conjunction with attendee perceptions of this event, be compiled and distributed to respective stakeholder groups (i.e., organizers and exhibitors) so they may create an even more effective, adult-targeted agricultural education event. Furthermore, the feedback from exhibitors can be used to better engage exhibitors and attendees in integrated, purposeful learning activities. The findings of this study may be used to enhance the effectiveness of similar adult education programs in other locations nationwide. Such efforts will result in an event that is efficient and effective as an agricultural community education program (Doerfert, 2011). 
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