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Twitter Use Among Texas Agricultural Organizations

Introduction/Need for Research
Social media websites such as Facebook and Twitter are very popular tools for communication. According to a recent American Farm Bureau Federation survey, among the 92% of young (ages 18-35) farmers and ranchers who use computers, 46% regularly plug in to some form of social media. said the agricultural community can embrace social media as a new way to open lines of communication with growers, distributors, and consumers (Hoffman, 2009). The National Research Agenda (NRA): Agricultural Education and Communication 2007-2010 (Osborne, n.d.) stated that research is needed to analyze and improve the effectiveness of technologies that communicate agricultural information. 

Twitter is one social media website currently being integrated as a communication outlet within the agricultural industry. Those in the agricultural industry are still wondering how effective this networking tool is, and whether or not Twitter is a “passing fad” (AgWired, 2009, ¶ 6). Therefore, the purpose of this study was to determine the prevalence of Twitter use among agricultural organizations in Texas, and to describe their use of this information technology. 

Conceptual Framework
The conceptual framework for this research is based on Blog-Mediated Public Relations (BMPR) and Computer Mediated Communications (CMC). The key features of BMPR (blogger credibility, salience of narrative structure, interactivity, and dialogical self) are conducive to initiating and nurturing relationships with publics, which is a desired outcome of any public relations effort. As a result, blogs and social media have emerged as a new venue for public relations in recent years (Yang & Lim, 2009). 

CMC is the “process by which people create, exchange, and perceive information using networked telecommunications systems (or non-networked computers) that facilitate encoding, transmitting, and decoding messages” (December, 2009, ¶ 3). Studies of CMC can view this process from a variety of interdisciplinary theoretical perspectives by focusing on some combination of people, technology, processes, or effects (Walther, 1996).

Methodology
This study conducted an environmental scan in order to identify the prevalence of Twitter use among Texas agricultural organizations. An environmental scan involves the acquisition and use of information about events, trends, and relationships in an organization's external environment (Choo & Auster, 1993). The researchers began by compiling a list of Texas agricultural organizations from the Texas Department of Agriculture and the Texas Agricultural Council. The resulting list contained 67 organizations. The researchers then searched for each organization on Twitter and found that only four were current users of Twitter.  The researchers then investigated these four Twitter accounts to obtain the following information: the number of followers, number of users being followed, how often the organizations post “tweets,” and what types of information is being provided. 



Results/Findings
Results are displayed in Table 1. 

	Table 1
Texas Agricultural Organizations’ Twitter Use Characteristics

	Name of Organization
	Twitter User 
Name
	Followers
	Users being Followed
	How Often Information is Updated
	Type of Information Disseminated

	Texas Corn Producers
	TexasCorn
	19
	16
	Bi-monthly
	News and Events

	Texas Department of Agriculture
	TexasDeptofAg
	947
	122
	Daily
	Legislative and Blog Information

	Texas Farm Bureau
	TexasFarmBureau
	2,303
	1,344
	Daily
	Legislative and Blog Information

	Texas Wildlife Association
	texaswildlife
	965
	5
	Bi-monthly
	News and Legislative Information



Conclusions
Of Texas agricultural organizations, 94% are not currently users of Twitter.  The four organizations that have Twitter accounts use this form of social media to relay information about the organization, upcoming events, legislative information, and news on their blogs. Except for the Texas Wildlife Association, there seems to be a similarity between the number of followers and the number of users that the organization is following. Also, the organizations that have a higher number of users also update their information more frequently. 

Implications/Recommendations/Impact on Profession
It appears that although social media is being utilized more regularly among those in agriculture (Hoffman, 2009), very few agricultural organizations in Texas have adopted this communication technology. Those that do use Twitter are posting information regarding their organizations and issues of interest to their audience. Organizations that adopt Twitter should provide frequent posts so their followers receive useful information on a timely basis. These organizations should also follow other users on Twitter to increase their number of followers. 

Additional research is needed to continue to explore the use of Twitter among agricultural organizations nationwide. It would also be insightful to interview individuals who are representing these organizations on Twitter to determine why they view it as a worthwhile communication channel. Research is also needed with audience members who are following these organizations to determine why they use Twitter and what types of information they prefer to receive from the agricultural organizations they follow.
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