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Response rates have been aResponse rates have been a
longstanding challenge in SBAElongstanding challenge in SBAE
(Chaudhary & Assan, 2024).(Chaudhary & Assan, 2024).
In many studies, each respondentIn many studies, each respondent
is not able to receive equalis not able to receive equal
acknowledgement for theiracknowledgement for their
engagement (Lavrakas, 2008).engagement (Lavrakas, 2008).
Homans’ (1958) social exchangeHomans’ (1958) social exchange
theory posits that in recruitment,theory posits that in recruitment,
we must communicate low cost,we must communicate low cost,
low effort, and the possibility oflow effort, and the possibility of
high reward for respondents.high reward for respondents.
Teachers struggle with curriculumTeachers struggle with curriculum    
(Ball et al., 2007; Boone & Boone,(Ball et al., 2007; Boone & Boone,
2009; Joerger, 2002; Smith &2009; Joerger, 2002; Smith &
Smalley, 2018; Traini et al., 2021).Smalley, 2018; Traini et al., 2021).
Our idea consisted of providingOur idea consisted of providing
study respondents with a folder ofstudy respondents with a folder of
curriculum in order to increasecurriculum in order to increase
response rates as a “win-win.”response rates as a “win-win.”
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was a possibility because of thewas a possibility because of the
larger number of respondents.larger number of respondents.
Respondents expressed gratitudeRespondents expressed gratitude
for the free curriculum.for the free curriculum.
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