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4-H and Facebook: Can they Co-Exist?

Introduction
Millennial youth know how to network with their peers better than any generation of the past. Whether it is staying in touch with the latest gossip or sharing their current 4-H project, these youth are accustomed to using new technology to stay constantly connected through social networks (Rhoades, Thomas, & Davis, 2009). Teenagers have ranked social media sites, such as Facebook and Twitter, as a preferred method of communication, along with cell phones and Instant Messenger (Lenhart, Madden, Macgill, & Smith, 2007), making them a great way to reach this audience with information. Companies and organizations have incorporated many of these new social technologies into their communication plans as a way to reach a more youthful audience. 
Facebook is a social networking site where users interact through a constantly evolving myriad of information including friendships, interest groups, fan pages, and other criteria (Educause Learning Initiative, 2007). Over the years, the site has evolved, giving users more options on creating their profiles and how they interact with others. Facebook provides users with an interactive Web page-like format to share information, photos, articles, and Web links. This venue makes it easy to post a message that can be shared with small or large communities of users (Kinsey, 2010). Facebook attracts followers who are organizations or individuals interested in the creator's postings. Extension educators may find it useful to communicate information regarding upcoming events, informational pieces, and publications (Kinsey, 2010). Added to this flexibility is what some believe one of the industry’s strongest, most detailed privacy policies, as a precedent, putting control into the user’s hands to determine who can see their information and what they can do with it (Educause Learning Initiative, 2007). 

With the development of new social technology, agents and youth are developing site personas, groups, and networks on popular sites like Facebook; therefore it is important to understand how youth are using this technology (Rhoades, Thomas, & Davis, 2009). While some 4-H camps have instituted guidelines for proper usage of these sites by their staff (Bovitz, 2007) and some educators have begun working with youth on protecting themselves online, usage of these sites is still new and evolving.
How it Works


With increasing technology comes increasing responsibility especially when it comes to youth programs, such as 4-H. Extension must be communicating on social networks where many youth are, but educators must also be monitoring such sites for how the pages represent 4-H and Extension (Rhoades, Thomas & Davis, 2009). Therefore, it is imperative for Extension to provide guidelines especially dealing with privacy issues among 4-H groups. The purpose of this poster is to display a guideline for dealing with privacy issues. This includes managing the following tasks:
Maintaining the Site
· Extension Professionals, 4-H Adult Volunteers, and 4-H Members with proper supervision should only be the ones with access to making changes to the site (Rhoades, Thomas & Davis, 2009). 
Privacy

· Privacy settings should be set to “friends only” option. That means that only friends who are accepted by the administration of the Facebook page will have access to the information provided. 

· Alternately, limited information can be provided to those who are not friends, such as contact information. 
Contact Information

· Contact information should be given out for the Extension office, Extension professionals, and/or 4-H Adult Volunteers only. No contact information should ever be given out for 4-H members. 

Photos and Videos

· Photos and videos should be set to “private” settings where only friends of the page can see. Just as photo consent is needed for publication, Facebook is a publication and the same consent is needed. 
· Tagging photos of 4-H members should be done carefully and thoughtfully. A tag could take someone to that members personal profile page which could potentally have material not appropriate for 4-H. 

· These pages are a great way for youth and educators to share photos and experiences. They also offer a way to possibly recruit more youth who are in members' networks (Rhoades, Thomas, & Davis, 2009). 
These guidelines are set up in an example Facebook page that Extension professionals and volunteers “friend” to model their own pages after. By using the many applications on these sites to share the positive experiences through Extension and 4-H, friends of current page members will be exposed to and possibly intrigued by the organization (Rhoades, Thomas, & Davis, 2009). 

Future Plans/Advice to Others
These guidelines should be taken into consideration for all 4-H groups who maintain a Facebook page for 4-H purposes. More research should be conducted to analyze the existing 4-H Facebook pages for how 4-H is represented online. 
Cost/Resources Needed

Costs associated with this program are minimal. Resources needed are all available online and free to extension agents and 4-H volunteers and members.  
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