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Harvesting the Power of Farm Broadcasting:

A New Curriculum for Broadcasting, Marketing, and Sales

In recent years, the National Association of Farm Broadcasting Foundation (NAFB) has noticed a declining interest in both careers in farm broadcasting and use of farm broadcasting in a marketing plan (personal communication, April 14, 2009). In an effort to spark interest in farm broadcasting amongst college students, the NAFB Foundation approached a faculty member at southwestern university to develop and promote a curriculum for farm broadcasting.  

The NAFB Foundation’s aims to “ensure a strong future for the farm broadcasting profession and industry…through support of farm broadcasting education, marketing, research activities, scholarships, and internship grants”  (Foundation, 2011, paragraph 2).  

The web-based curriculum that was developed from the partnership between the university and the NAFB Foundation resulted in 12 chapters that reinforce the farm broadcasting’s importance and teach many aspects of farm broadcasting and agri-marketing.  The curriculum contains lesson objectives, Power Point slides, reading materials, video presentations, and assessments. The curriculum is designed to be used in pieces, so if an instructor only needed materials to address media buying, he or she would only use that chapter. In addition, any element is available, so if an instructor only needed a video to enhance existing curriculum, it’s available without having to use all elements of the curriculum. To promote the curriculum, several forums were utilized that are frequented by other agricultural communications faculty including conferences, research meetings, and e-mail listservs.  

Program Phases
The curriculum was developed based upon dated, unfinished farm broadcasting reading materials. The first step in the process was a series of interviews with agricultural communications faculty from across the United States. Based upon other faculty members’ recommendations, the researcher, aided by an undergraduate and a two graduate assistants, re-designed the reading materials, took new photographs, created lecture slides and learning objectives, uploaded informational videos, and designed a website to host the curriculum.

When the curriculum was complete, it was promoted to faculty at other universities. After one semester of use, the researcher conducted interviews with faculty that had used the curriculum to ensure it was user-friendly and met the needs of faculty. The objectives for the interviews were to 1) determine how the curriculum was being used, 2) determine the instructors perceptions of the curriculum and website, and 3) determine the effectiveness of the curriculum on student learning.
Four instructors were interviewed via telephone at three different U.S. universities.  The participants were asked questions that determined how they used the curriculum in their classes, how their students perceived the curriculum and what perceptions the participants had about the curriculum. The interviews were recorded to ensure accuracy and the participants’ names were not associated with their responses.

Results to date
The curriculum has been used in several different levels of study including introductory agricultural communications, broadcasting, and senior-level campaigns courses, an indicator of the curriculum’s versatility of the curriculum. No instructor used the entire curriculum; rather they all used different chapters based upon the needs of the course. Two participants used the videos that were included in the curriculum, while another instructor only used the reading materials. Overall, the instructors interviewed had positive feedback about the curriculum.  When asked what they did not like about the curriculum and what did not work for them, none of the instructors had negative things to say about the curriculum. Several commented that they appreciated the brevity of the reading assignments. One of those interviewed commented, “It’s good to have something we can relate back to ag because a lot of the semester was focused on mainstream broadcast.” Another participant stated “I enjoy the freedom of this curriculum. I like that I can use only what I need. Many other curricula require weeks of use. It’s nice to have something that I can tailor to my class.” An introductory course instructor commented “you can find materials on other media, but radio and television, there isn’t really anything, so it was nice to have.”
Future plans

The curriculum developers intend to update the curriculum material as needed. They will also continue promoting the curriculum to faculty at universities across the country and gather more feedback from those that have used the curriculum as part of their courses to see what needs to be updated or changed in the curriculum.  

Conclusion

The development of a farm broadcasting curriculum was well received from instructors that utilized the material.  Overall, the interviewed instructors thought that the material was useful and found the website user-friendly. In regard to how the curriculum was being used, there was no consistency to what kind of courses the curriculum was used in, two of the participants used it in an introductory class, another in a junior level course and one used it in a capstone course, this could indicate the versatility of the curriculum for instructing students on various levels. The effectiveness of the curriculum on student engagement did not see a consensus either, with three participants noting positive feedback from students and a third stating that their students were not particularly receptive.  All of the findings indicate that there is a need for more study on the effectiveness and general opinions about this curriculum   

Costs/Resources Needed

The curriculum was sponsored through a grant from the NAFB Foundation. The project had a budget of approximately $6,000 to pay for a student assistant, web designer, photography, software, and other supplies.  The curriculum was developed using a departmental computer that was equipped with Adobe Creative Suite 4 and is housed by a university server.  
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